
From: Lisa Hettler-Smith  

Sent: Wednesday, January 26, 2022 2:09 PM 

To: Airport Commission 1; Airport Commission 2; Airport Commission 4; 

Airport Commission 6; Airport Commission 7; Airport Commission 8; Airport 

Commission 9; Airport Commission 10; Airport Commission CW 

Cc: Kazmierczak, Matthew; steering.committee@billboardsno.org 

Subject: I oppose electronic billboards at San Jose Airport 
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<http://aka.ms/LearnAboutSenderIdentification>  

  

 

[External Email] 

 

  

I am opposed to the installation of new electronic billboards on airport 

property or anywhere in San Jose. I encourage the Airport Commission to 

reject this proposal again and send a clear message to City Council that 

this is not what the public wants, and that it is not in the best 

interests of the airport. Thirty-six years ago, the City Council enacted 

a ban on new billboards. A primary justification back then was based on a 

three year study which concluded that beautification was the best way to 

encourage economic development. By allowing these first digital 

billboards at the airport, the City may be opening the floodgates for 

dozens of additional billboards and ongoing litigation. Let's not turn 

our town into another Los Angeles or Las Vegas. Thank you. 

 

 

Lisa Hettler-Smith  

San Jose, Ca. 95112-2136 

 

 

 

 

 

 

This message is from outside the City email system. Do not open links or 

attachments from untrusted sources. 

 

  

 

From: Jan Hintermeister  

Sent: Wednesday, January 26, 2022 12:50 PM 

To: Airport Commission 1; Airport Commission 2; Airport Commission 4; 

Airport Commission 6; Airport Commission 7; Airport Commission 8; Airport 

Commission 9; Airport Commission 10; Airport Commission CW; Kazmierczak, 

Matthew 

Subject: opposition to digital billboards near the San Jose Airport 
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To San Jose Airport Commissioners: 

 

Dear Commissioners, 

 

I oppose installation of electronic / digital billboards on or near the 

San Jose airport.  I am 68 years old and all my life I've silently 

endured billboards whether it's in the rural areas of Minnesota where I 

grew up or in the suburban/urban area where I live now.  It's hard for me 

to believe that electronic billboards have any friends.  They are a 

component of urban blight.  They distract drivers, illuminate what should 

be a dark sky, disturb wildlife and in general are a form of visual 

pollution.  Please reject any proposal for electronic billboards.  Thank 

you for your consideration. 

 

Jan Hintermeister 

 

  

 

  

 

This message is from outside the City email system. Do not open links or 

attachments from untrusted sources. 

 

  

 

From: Laurence Kuhn  

Sent: Wednesday, January 26, 2022 11:29 AM 

To: Airport Commission 1; Airport Commission 2; Airport Commission 4; 

Airport Commission 6; Airport Commission 7; Airport Commission 8; Airport 

Commission 9; Airport Commission 10; Airport Commission CW 

Cc: Kazmierczak, Matthew; steering.committee@billboardsno.org 

Subject: No Way to Electronic Billboards at San Jose Airport 

 

 You don't often get email from Learn why this is important 

<http://aka.ms/LearnAboutSenderIdentification>  
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Allowing these in San Jose would be outrageous and wrong. I've been here 

40 years, am a founding member of USGBC's Silicon Valley branch (attn: 



Light Pollution) and will seriously consider moving out of SJ if these go 

up. We owe it to the voters and inhabitants.  

 

 

 I am opposed to the installation of new electronic billboards on airport 

property or anywhere in San Jose. I demand the Airport Commission reject 

this proposal again and send a clear message to City Council that this is 

not what the public wants, and that it is not in the best interests of 

the airport. 

 

Thirty-six years ago, the City Council enacted a ban on new billboards. A 

primary justification back then was based on a three-year study that 

concluded that beautification was the best way to encourage economic 

development. 

 

By allowing these first digital billboards at the airport, the City will 

be opening the floodgates for dozens of additional billboards and ongoing 

litigation. Let's not turn our town into another Los Angeles or Las 

Vegas. 

 

 

Thank you. 

Laurence Kuhn 

 

 

 

“A vision without a task is but a dream.  

A task without a vision is drudgery.  

A vision and a task is the hope of the world.”   

 

 

  

 

  

 

This message is from outside the City email system. Do not open links or 

attachments from untrusted sources. 

 

  

 

From: Ken Colson  

Sent: Wednesday, January 26, 2022 9:51 AM 

To: Kazmierczak, Matthew 

Subject: Opposed to Electronic Billboards 

 

[You don't often get email from Learn why this is important at 

http://aka.ms/LearnAboutSenderIdentification.] 

 

[External Email] 

 

 

 

Please inform the members of the Airport Commission that I, Ken Colson, a 

resident of San Jose, oppose the proposal for electronic billboards at or 



near the airport. It should be noted that I speak for the many residents 

who oppose such billboards who are unable to voice their opposition and 

who count on the commissioners, as do I,  to see the negatives of the 

proposed LED billboards. 

 

Ken Colson 

2232 Bailey Ave 

San Jose 95128 

E-mail waterwalla@yahoo.com 

 

Sent from my iPad 

 

 

This message is from outside the City email system. Do not open links or 

attachments from untrusted sources. 

 

 

From: Tod  

Sent: Wednesday, January 26, 2022 8:45 AM 

To: Airport Commission 1; Airport Commission 2; Airport Commission 3; 

Airport Commission 4; Airport Commission 5; Airport Commission 6; Airport 

Commission 7; Airport Commission 8; Airport Commission 9; Airport 

Commission 10; Airport Commission CW; Kazmierczak, Matthew 

Cc: Liccardo, Sam; Jones, Chappie; Cohen, David; Davis, Dev; Carrasco, 

Magdalena; Mahan, Matt; Esparza, Maya; Foley, Pam; Peralez, Raul; 

Jimenez, Sergio; Arenas, Sylvia; Petersen, Adam; City Clerk; NO DIGITAL 

BILLBOARDS IN SAN JOSE 

Subject: I OPPOSE all electronic billboards 

Attachments: billboards 012622.docx 
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Plan for the future of San Jose!! 

 

 

Please review the attached letter and add to the official record. 

 

 

Thank you, 

Tod Williams 

Concerned San Jose Resident 

 

 

 



 

P.S.  The ban has been in place since 1985. 

.   

From city website/staffs initial recommendation:   

“…any decision to allow new billboards is a weighty one with long-term 

implications; once billboards are in place, options for removing them are 

likely to be very expensive, regardless of changes in community 

expectations and public policy.” 
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Rebuttal to Background Billboard Information from SJC Staff 
Posted December 21, 2021 in advance of Airport Commission Study Session & Special 
Meeting January 26, 2022 
 
Submitted by: No Digital Billboards in San Jose, Steering Committee  
Date of submission: January 25th 2022 
 
We have selected 4 major assertions of many made by the Airport Staff in their 
December 21 posting that we believe are incorrect, misleading, and irrelevant to 
properly evaluating the proposed off premise digital billboards at the Airport. 
 
In addition we have attached the comments from the NDBSJ petition. Note that 
comments come from residents of all San Jose Council districts and beyond. 
 
• All actions taken by the city and Airport regarding the proposed billboards are legal. 
References are made in the document to actions by the City Council approving various 
aspects of the billboard proposal as if the Council’s actions such as amending the Sign 
Ordinance and initiating Policy 6-4 in September, 2018 prevents public criticism of 
digital billboards at the Airport and on other public property in San Jose. 
 
We acknowledge that the city’s revision of ordinances and adjustments of code 
requirements are legal. However, given the well documented fact that ever since off 
premise digital billboards was declared a priority by the city in 2015, the entire process 
from then until April, 2020 was conducted in semi secrecy and without adequate public 
outreach. When the Planning Department did conduct adequate outreach about the 
issue in April, 2020, the resounding public opposition is proof positive that the city 
deliberately attempted to legalize digital billboards off the public’s radar screen. While 
legal, we contend the entire process was unethical and a classic example of the power 
of a special interest to taint public policy and negate the public welfare.  
 
 
• Ad time on the proposed billboards will be allocated to promoting SJC. References are 
made in the document to the fact that 10% of the advertising time of the proposed 
billboards will be dedicated to promoting the airport, the intention being to increase 
passenger usage. In no place in the document does the Airport submit evidence that 
advertising flight times and destinations on a physical sign aimed at influencing 
decisions by the occupants of moving vehicles is relevant to choosing which airport and 
airline to use. Of course, such decisions are made by people online. 
 
Furthermore, if SJC desires to promote itself on a digital sign, it can purchase and install 
digital on premise signs similar to the one at the corner of Coleman Avenue and Airport 
Blvd. While digital, it is aesthetically pleasing, acceptable in size and style, well 
landscaped and dedicated to promoting the Airport 100% of the time.  
 
 



No Digital Billboards in San José    
 

2

  
• Clear Channel will assume all risks. References are made in the document that Clear 
Channel will assume all risks associated with the proposed billboards and indemnify the 
city according. Would that include legal costs for the city to defend against lawsuits 
brought by Outfront Media and other companies claiming the 2007 contract is bogus? 
Would it include indemnifying the city against claims made as a result of motorists 
injured or killed due to being distracted by the proposed billboards? 
 
 
• LED lights don’t negatively impact photosensitive people. References are made in the 
document that there is no evidence LED lights create issues for people who are 
photosensitive. The document however does not reference specific studies in support of 
that contention or name names and instead identifies individuals by their job description 
such as “a former official in the U.S. Department of Justice.” Show us a summation of 
the relevant literature. Bottom line, is Clear Channel willing to put in writing that it has 
never entered into an out of court settlement for damages caused photosensitive 
persons by any of its billboards?  
 
One interesting article with information about health impacts is here: 
 
https://adfreecities.org.uk/light-pollution/ 
 


























































































